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PROWINE HONG KONG 2025
SHOW REVIEW:
CONNECTIVITY, CONTENT AND
CONVERGENCE TO SHAPE A
NEW TRADE LANDSCAPE
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ProWine Hong Kong 2025 concluded successfully on
May 16 at the Hong Kong Convention and Exhibition
Centre. Against the backdrop of dynamic changes in the
global wines and spirits industry, the show welcomed
12,090 trade visitors, with nearly 200 exhibitors from
over 20 countries and regions—once again serving as a
key bridge between international partners and buyers
from Greater Bay Area and Northeast Asia.
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This year’s edition not only offered an efficient platform
for business engagement but also served as a vital forum
for market insights and international collaboration. With a
globally diverse exhibitor profile and high-quality
supporting events, participants gained both commercial
opportunities and strategic foresight. Throughout the
event, exhibitors and trade visitors engaged in meaningful
dialogue on the current industry landscape and future
outlook, reinforcing Hong Kong’s status as a regional hub
for the wines and spirits trade.
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REINFORCE HONG KONG’S
STRATEGIC ROLE AS A

REGIONAL HUB WITH
GLOBAL REACH
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ProWine Hong Kong 2025 continued to reflect the
international vision and high standards of the ProWein
brand. With a diverse exhibitor lineup from over 20
countries and regions across Europe, the Americas, and
Asia and beyond, the show featured a dynamic range of
offerings spanning both core categories—wines and
spirits—further solidifying Hong Kong’s strategic role in
the global supply chain.
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Despite market headwinds, the show proved highly
effective in facilitating business between exhibitors and
professional buyers across distribution, hospitality, food
service, e-commerce, and retail. The diversity and
professionalism of the audience highlighted the enduring
appeal and commercial relevance of ProWine Hong Kong

in the Greater Bay Area China and Northeast Asia region.
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International participation remained a key highlight.
Germany brought its largest national pavilion to date,
while Spain showcased dual official pavilions from D.O.
Toro region and Junta de Castilla y Ledn region. France,
Australia, Italy, and Portugal also returned with their
latest products and expressions of regional terroir. In
addition, independent exhibitors from Ireland, Azerbaijan,
Denmark, Mexico, Ukraine, Singapore, Mainland China,
and Hong Kong SAR further enriched the international
profile of the event.
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“Despite the current headwinds facing the global wines
and spirits industry, the successful staging of ProWine
Hong Kong 2025 once again underscores the industry’s
resilience and the strategic importance of Hong Kong as
a gateway for international trade. We are encouraged to
see a growing number of exhibitors from across the
globe continue to rely on the ProWine platform to
deepen their presence in the Asian market and explore

new business opportunities.”
Mr. Michael Degen
Executive Director Messe Diisseldorf
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“Hong Kong’s recent reform of the spirits excise tax
offers a substantial advantage for premium imported
labels like ours. The reduction in tax burden supports
more competitive pricing strategies and strengthens
our long-term commitment to developing the broader

Asian market.” ) .
Viktor Fomichov

Slovak spirits brand Gas Familia
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Viktor Fomichov
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The spirits sector also made a strong presence this year.
Spirits producers from Ireland, Mexico, Slovakia, and
Singapore presented a wide variety of products, along
with Chinese Baijiu brands to form a culturally rich,
multi-category landscape.
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Exhibitors also expressed strong recognition and anticipation
for the platform.
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"This exhibition allowed us to enhance our connection
with Hong Kong and surrounding markets, while also
laying the groundwork for the upcoming summer season

— a peak time for white wine consumption. "
Manuela Liebchen
Marketing manager of the German Wine Institute
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Manuela Liebchen

EREEEGEhIHEE

06



DELIVERING
FORWARD-LOOKING INSIGHTS
AND IN-DEPTH TASTINGS TO
DRIVE INDUSTRY VALUE
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More than a trade fair, ProWine Hong Kong continues to
serve as a platform for sharing trend insights and
industry sustainable development. This year’s program
featured over 20 professional master classes and panel
discussions that spanned forward-looking topics such as
market evolution, sustainable innovation, and regional
terroir, highlighting ProWine’s unique strength in
knowledge exchange and industry education.
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One of the most anticipated sessions was the Wine &
Spirits Asia Market Outlook and Expert Dialogue, which
featured the official release of the <ProWein World
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Business Report — China 2025>. Industry leaders from
academia, trade media, global brand management, and
trade strategy participated in an in-depth panel discussion
exploring data-driven statistics to anticipate change,
unlock growth potential, and maintain competitive
advantage in Asia’s fast-evolving alcohol beverage market.
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In response to the growing urgency of climate change,
ProWine partnered with The Drinks Business Asia to
debut “the Inaugural DB Asia Green Awards” in Hong
Kong—recognizing outstanding contributions to sustainability,
environmental stewardship, and social responsibility
within the global wine and spirits sector.

EHSIKRREVER T ITERREZENRNGE,
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ProWine’s curated wine sessions delivered further depth
and expertise through a series of high-level masterclasses.
Singapore’s newly appointed Master of Wine Jackie Ang
MW led two guided tastings spotlighting classic regions of
Germany and France; Patrick Schmitt MW from the UK
approached the topic of fine wine through the lens of
contemporary relevance and stylistic diversity, offering
insights into the philosophies and winemaking approaches
of leading global brands; and China’s newly appointed
Xing Wei MW focused on the development and cultural
positioning of domestic production with a session titled
“The Terroir, Philosophy, and Outlook of Chinese Wine.”
These sessions not only enriched the event with high-calibre
educational content but also reflected the ProWine
masterclass’s strategic curation and global perspective.
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Visitors Breakdown by Business Nature ZEFR{TE 94T

Importer / Exporter / Distributor / Wholesaler o,
O/ O /S5 R 27.72%
Consultancy / Management Services / Education o,
FRS ) IR ) KE 22.38%
Bar / Restaurant / Bistro / Cafe / Clubhouse o,
O | RS //VERE | WIERS | P 18.45%

Retailer / E-Retailer / Convenient Store / Supermarket /
Department Srore 13.80%

TER/EFSES / ENEE / BRTS / BERTE

Wine Producer / Manufacturer / Supplier 6.45%
AEELERS [ SR | HES

Hotel / Resort / Serviced Apartments / Airline / Theme Park 4.93%
IS ERN  RBEXAE / MEAR | EELE

Others 6.27%
Hith

Source / AR : ProWine Hong Kong 2025 Visitor Survey

“It was an honor to join industry peers at ProWine Hong
Kong and exchange perspectives on classic wine regions.
Hong Kong’s wine market is dynamic, sophisticated, and
deeply engaged, making it a regional leader in both
consumption and education. I firmly believe that rigorous,
high-quality wine education can elevate buying standards
and foster more sustainable industry development.”

Dr. Jackie Ang MW
Singapore’s newly appointed Master of Wine

I FKAEE &= AE7EProWine Hong KonglE—RIREF & LEd
(¥RRCRR, NEHIENAEECHREERNER, &
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HE. BRENEEELEETMERNRAZEERNES
ERHE, Wi ESEEATERERERERFERNS
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Jackie Ang MW
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“This is my third time attending ProWine Hong Kong. The
professionalism of the ProWine brand is evident in every
aspect—from access to iconic wines from around the world
to the opportunity to participate in high-quality masterclasses
and forums. Each edition helps me continuously expand my
knowledge and refine our sourcing strategy, which is
incredibly valuable for our procurement team.”

Mr. Wang
Huiwei Food Co., Ltd in Foshan, Guangdong

I ERHEESE =22 MProWine Hong Kong, ProWines
EMHNEXEMRBRESAEE, MEEZEED SRS B
BRRMERER, EéEE’J%ﬁE%ﬂ&DD#ﬁHEEE’Jk
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ENABLE EFFICIENT
PROCUREMENT THROUGH
INTEGRATED PLATFORMS AND
CROSS-SECTOR SYNERGY VIA
PROWINE AND HOFEX
CO-LOCATION
FEamGRIEEME
EEHERHSRER

The collaboration between ProWine Hong Kong and
Hofex, Asia’s premier food and hospitality trade show,
further strengthening its role as a comprehensive
sourcing platform. By bridging wine and spirits with the
broader F&B and hospitality supply chain, the
co-location reflects the accelerating convergence of
distribution channels and end-market demand.

ProWine Hong Kong 202582 T8 4B/ Y B BREL B E SR BB
HOFEXEIHAZR I, E— P 2B HFAS S IRET S HEK
Lo WG B A B S B IR SR P T B R N E S ]
FEfEMERL S, T BEIR T REM S A IHTRINEESH
B,

The collaboration enabled meaningful results on both
sides: wine and spirits exhibitors effectively reached
new clients in food service and hospitality, while
professional buyers enjoyed a streamlined sourcing
experience that combined multiple product categories
and supply chain functions.

BRERESEEHRENGRME, RIZRE LA
BEEE BERREENEERRBEFSTRIRRE, 1
REFER, EXERABEE— LRSI TeRTlZm
RIEEENEMERES, KBRARBERENERR,
E—BMMEFRItE—SZE T Prowine Hong Kong
EaEEmEPERREMS AT ISHENRET A,

“ProWine Hong Kong and HOFEX once again
demonstrated the strong synergies generated through
their co-location. This integrated platform brings together
key decision-makers from the wine, food, and hospitality
sectors-enabling high-quality business engagement and
cross-category collaboration across the industry.”

Ms. Margaret Ma Connolly
President & CEO of Asia — Informa Markets

I ProWine Hong KongEAHOFEXAIRIhER MY, B/RENE T
L EEHEMERNBARENRE E—MEFa
MRETEHEHE. BRRBEENRRBRES, #17F

R BEENHERREEMASFRE, )
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Buyers Breakdown by Job Function B XERED T

Bartender / Brewer Mixologist
/ Sommelier \

HRERT | BREAD / SAACED
[f5 R

Purchasing
/ Procurement

R |

38.31%
Corporate Management
EREIERE
Chef / F&B Manager Owner / Proprietor /
/ Hospitality Services President / CEO / MD / GM
R | BRRESIE X /BBAN/BE/BTR/
| BERERES HISEE/

34.59%

Business Development /
Sales [ Marketing
RISRE [ SHE 178

Source / EAIF: ProWine Hong Kong 2025 Visitor Survey
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BOOK YOUR BOOTH NOW!
AZBPFEET AL !

ProWine Hong Kong
10 - 12 May 2027

Space Only

j S AL
Empty floorspace, ideal for large exhibitors or national

A g groups who wish to build their own stand.

oWine THFER, BEEE, BEAN2ERIERERITIE

s BEEARI

Price {E1&: US $ 505 per m?

Early Bird Rate: US $ 480 per m?, deadline 1%t December 2026

FS{E: US $ 480 per m?, #/1EE2026F12H1H

As a key member of the ProWein World portfolio, ProWine
Hong Kong remains deeply committed to serving the

Walk on Package

Greater China and Northeast Asia markets. The next [ ] EER
edition will return to the Hong Kong Convention and . ) :
. e Clean and stylish in earthy colours, ideal for presenting
Exhibition Centre from May 10-12, 2027. il red & white wine selections and spirits.
‘ BRI, REBEA, BaRTMIAEEBERYIN
ZUE

EZProWein£IXRTIBEHIEEM S, Prowine Hong Kong Price fB#&: US $ 565 per m?

*#:%E%Hﬁ%#j( ':F' ﬁ@iﬂ%iti‘éﬁi%, éé?ﬁﬁgg@ Bgﬁ‘;ﬁiﬁi Early Bird Rate: US $ 535 per m?, deadline 1**December 2026
Bl A BB ABAA/E R . T—/@ProWine Hong Kongi i FBE: US $ 535 per m?, H1EE20265F1251H

202745810BE12HBERHBEBGRRER O,

Premium Package

TR AL
[ ) Upscale and refined with rich colours and stylish
! structural features, ideal for highlighting an exclusive

collection of wines & spirits.

BIEEE, BREE, GERER, BEAREETE
mEEBERILERT

Price {E1&: US $ 605 per m?

Early Bird Rate: US $ 575 per m?, deadline 1%t December 2026
S BE: US $ 575 per m?, & 1EE2026F1251H

Additional Insurance Participation Fee of Each Contract: US$ 200.00
SR EREBIMINRIRE : 200%7T

o International / China Mainland Hong Kong
Messe Diisseldorf ChinaLtd.  Informa Markets Asia Ltd
Ms.Juliet Zhu Ms. Grace Lee
Tel: +86 21 6169 8331 Tel: +852 3187 5763
Email: Juliet.Zhu@mds.cn Email: gracepy.lee@informa.com
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ProWine TOKYO
15-17 Apr 2026

ProWine SINGAPORE
21-24 Apr 2026

ProWine SAO PAULO
6 —8 0ct 2026

Prone SHANGHM.. ..........

................

ProWine HONG KONG
10-12 May 2027

ProWein takes you to the world’s key markets.
>>>> PROWEIN-WORLD.COM

Contact for exhibitors:
prowein@messe-duesseldorf.de

Messe Disseldorf GmbH

Stockumer Kirchstr. 61 | 40474 Disseldorf, Germany



